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Understanding customers to boost
smarter marketing.




ARE DEMOGRAPHICS
ENOUGH?

Brands are leaning on interest insights because traditional demographics

no longer explain customer behavior well enough. Age, gender, and
location tell only part of the story. What people care about, follow, search
for, and engage with gives a much clearer picture of intent. Interest
insights help brands understand motivations Iin real time, making
marketing more relevant, personalized, and effective.




Behavior Over Demographics

Interests change; tracking them gives
real-time insights.

Personalization Wins Attention

Relevant messages boost
engagement and connection.

Attention Is the Battleground

Focused content easily cuts through
the daily noise.
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Smarter Spending

Targeted insights significantly reduce
wasted ad spend.
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Why This Shift
Is Happening

https://poweradspy.com/facebook-interest-targeting/




FINAL THOUGH Tosetud SIS

Interest insights are becoming essential because marketing
Is shifting from guessing to understanding. Brands that pay
attention to evolving interests can build stronger
relationships, reduce wasted spend, and stay relevant in a
world where attention is the most valuable currency.

PowerAdSpy reveals which ads and interests perform best,
helping brands optimize campaigns. It saves money, boosts
engagement, and keeps businesses ahead of competitors.
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